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PART 1
1.

Apologies for Absence

2.

To receive Disclosures of Interest on any matters before the Committee

3.

Any matters referred to the Committee under the call-in procedure

4.

To approve the minutes of the previous meeting (Pages 3 - 6)

5.

Town Team Travel Plan Consultation - Presentation by Buxton Town Team

6.

Buxton Safer Walk & Ride Routes (Pages 7 - 34)

7.

Review and Renewal of Torr Vale Mill Memorandum of Understanding (Pages 35 88)

8.

Buxton Projects Update (Pages 89 - 158)

9.

Select Committee Work Programme (Pages 159 - 160)

10.

Any questions referred to the Executive Member (Member Services to be advised of
any questions at least 4 days prior to the meeting)

11.

Exclusion of Press and Public
To resolve that the press and public be excluded from the meeting during
consideration of the following items of business as there may be disclosure of
exempt information as defined in Part I of Schedule 12A of the Local Government
Act 1972

PART II
12.

HIF Fairfield Roundabout – Update Report
(Paragraph 3 - Information relating to the financial or business affairs of any
particular person (including the authority holding that information) )

MARK TRILLO
EXECUTIVE DIRECTOR AND MONITORING OFFICER
Membership of Economy and Growth Select Committee
Councillor E Siddall (Chair)
Councillor L Grooby (Vice-Chair)
Councillor T Ashton
Councillor R Atkins
Councillor R Baker
Councillor M Hall
Councillor I Huddlestone
Councillor T Kemp
Councillor E Lawson
Councillor R Quinn
Councillor P Roberts
Councillor K Savage

Agenda Item 4
High Peak Borough Council
ECONOMY AND GROWTH SELECT COMMITTEE
Meeting:

Thursday, 22 July 2021 at 6.30 pm in Virtual

Present:

Councillor E Siddall (Chair)
Councillors T Ashton, R Atkins, R Baker, L Grooby, M Hall, T Kemp,
R Quinn, P Roberts, K Savage and E Thrane (substitute for E Lawson)
Councillors A Barrow, D Greenhalgh, A McKeown and J Todd were
also in attendance.
An apology for absence was received from Councillor E Lawson

22/9

TO APPROVE THE MINUTES OF THE PREVIOUS MEETING
(Agenda Item 4)
At this point of the meeting, it was highlighted that the appointment of Chair
and Vice-Chair for this Committee and the Future High Street Fund update,
was not included on the agenda. It was also queried whether the
Memorandum of Understanding had been signed.
Officers advised there had not been any changes on which to update
members in relation to the Future High Street Fund. However, project
milestones would be reported and brought to members for consideration at
a future date. The Memorandum of Understanding with the Government had
been signed and sent to MLCG.
If a document was to be signed with Threadneedle, a request was made for
this Committee to scutinise this beforehand. Neil Rodgers – Executive
Director, gave assurance that there wasn’t a memorandum of understanding
with Threadneedle at this point, nor had the matter been discussed.
RESOLVED:
That the minutes of the meeting held on 21 June 2021 be approved as a
correct record, subject to, the paragraph at minute 22/3, being amended to:
It was queried whether meanwhile leases could be offered by private
landlords of vacant properties to community groups to establish a
community hub in the interim period, which would be investigated, although
it was noted that this would have no direct cost implications beyond the
investment of time by Officers.

22/10

HAZ CULTURAL CONSORTIUM PROJECT - PRESENTATION
(Agenda Item 5)
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Economy and Growth Select Committee
Thursday, 22 July 2021

The Committee received a presentation on the Buxton High Streets Heritage
Action Zone Programme which covered the following topics:





Introduction
Progress
Cultural Programme
Pilot Project: Capturing a Moment
Next Steps: Cultural Programme

It was noted that the White Lion pub and the Grove Hotel were priority
buildings within the Action Zone and also the damaged urn which was
normally situated at the bottom of the Slopes.
Funding had been received from Historic England for the design of the
public realm areas which incorporated 3 key areas;- The Gateway, Spring
Square and Garden Square. Historic England had agreed with this approach
in principal but wished to see more linkage with the High Street.
The Council had tendered to appoint a consultancy firm to manage the
design and delivery of the public realm project. It was planned for the
contract to be awarded by 13th August 2021, followed by community
engagement on the designs until Jan 2022. The ambition was for works to
commence at The Gateway (bottom of Terrace Road) by the end of this
financial year.
A plan of action for the delivery of priority projects had been produced and
would be considered by the Steering Group at its next meeting.
Joanne Williams, Development Director at Buxton International Festival,
explained that £100K had been received from Historic England over 3 years
to present a programme to celebrate the cultural heritage of Spring
Gardens. A number of Cultural Consortia members were involved in the
project, along with schools, U3A and the Museum.
A Capturing a Moment event was planned which included a projection on to
the M&S building in October this year, a portable graffiti wall and a series of
portraits to create a gallery.
Due to some sound issues during the presentation, a briefing note on the
cultural aspect of the High Street Heritage Action Zone would be circulated
after the meeting.
A member commented on the enthusiasm for the project on social media
and that there were many memories that could be incorporated. Previous
difficulties experienced to utilise the empty units in Springs Shopping Centre
with pop-up stalls were shared with the Committee.
There was concern around a lack of member involvement in the
specification for the contract of the design works at The Gateway (Terrace
Road) and it was queried when this Committee would have the opportunity
to scrutinise the proposals of the public realm area. In response, Sarah
Porru advised that Historic England
Page 4had offered funding for the design of the
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layout of this area and that it was important for the public to see that the
transformation had begun. Details of the procurement of this contract were
available on the Council’s website and the tender specification would be
shared with members.
Discussion took place around presentations being available prior to
meetings and the feasibility of them being accessed via the Modern Gov
system.
RESOLVED:
1) That the presentation be noted;
2) For the presentation, Cultural Briefing Note and tender specification
to be circulated to members.
22/11

WELCOME BACK FUND UPDATE - PRESENTATION
(Agenda Item 6)
Sarah Porru – Head of Regeneration, gave a presentation to update
members on the Welcome Back Fund which included the following topics:










An overview of the funding;
Welcome Back High Peak Borough Council (Welcome Back
messages for display across each town in highly visible public areas,
Place Marketing and a refresh of town centre gateway signs and
features);
Welcome Back to Glossop - Glossop Creative Trust CIC (Love Light
Festival);
Welcome Back to Buxton - Vision Buxton (coach trip familiarisation
and updated town promotion video);
Welcome Back to New Mills - Visit New Mills (organisation of a series
of pop-up ‘parks’ in New Mills town centre and 3 x one day events
during the festival period 10-26 Sept 2021 to promote Healthy High
Street Objectives);
Welcome Back to the Peak District;
Welcome Back Plans for Castleton, Chinley, Chapel-en-le-Frith and
Hope parishes;
Contact information.

In response to a query around consultation with parishes and a lack of
scrutiny by members, it was confirmed that all parishes had been contacted.
Councillor Ashton requested that that a copy of the email sent to all parishes
was sent to him.
Members were advised that there had been a short timescale of two weeks
to apply for this funding which impacted the level of scrutiny. The Chair
suggested that an all member briefing may be useful for future funding
schemes when time was limited
for 5
consultation. Due to an underspend,
Page
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there was still opportunity to apply for funding should members be aware of
any projects which fit the criteria.
Discussion took place around the distribution of a regular senior
management overview/memo to assist with communication. The Leader
agreed to discuss this with the Chief Executive.
22/12

SELECT COMMITTEE WORK PROGRAMME
(Agenda Item 7)
The Committee requested for the following items to be added to the Work
Programme:-

Outcome of the tender for the public realm area at the bottom of
Terrace Road, Buxton;
Employment Rates following the end of the Furlough Scheme;
Levelling Up.

A request was also made for the Forward Plan to be updated.
RESOLVED:
That subject to the above, the Select Committee Work Programme, be
noted.
22/13

EXCLUSION OF PRESS AND PUBLIC
(Agenda Item 9)

22/14

EXEMPT MINUTES OF THE PREVIOUS MEETING
(Agenda Item 10)
RESOLVED:
That the exempt minutes of the meeting held on 21 June 2021 be approved
as a correct record

The meeting concluded at 7.52 pm

CHAIRMAN
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Agenda Item 6
HIGH PEAK BOROUGH COUNCIL
Economy and Growth Select Committee
16 September 2021

TITLE:

Safer Walk and Ride Initiative

EXECUTIVE COUNCILLOR:

Councillor Damien Greenhalgh- Deputy
Leader & Executive Councillor for
Regeneration, Tourism and Leisure

CONTACT OFFICER:

Sarah Porru – Head of Regeneration

WARDS INVOLVED:

Buxton Central

Appendices Attached –
A 1 Cycle Route Map Update Sept 2020
A 2 Buxton Walk and Cycle Routes - HPBC Site Specific
A 3 Buxton Walk and Ride Park Implications
A4 DCC DfT Active Travel Tranche 3 Proposal

1.

Reason for the Report

1.1

This report is to update members on progress of Buxton Town Team’s
proposal to create a Walk and Ride Network in Buxton.

2.

Recommendation

2.1

Members are requested to note the work of the Town Team to develop the
Walk & Ride Network to date and to note the potential implications for the
Council if the project were to be fully endorsed

3.

Executive Summary

3.1

Buxton Town Team volunteers have developed a proposal for a Walk & Ride
Network through Buxton town centre which is designed to provide a pedestrian
and cycle link from residential areas to all schools and FE college, town
centre parks and two business areas (Waterswallows and Staden Lane)

3.2

The Walk & Ride Network is a Buxton Town Team proposal. HPBC are not
leading or responsible for the project. DCC are the lead authority for the
project.
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3.3

BTT stated objectives are to;






encourage a shared space concept for all and for each to
recognise that all have equal rights to move freely and safely.
to open up, experimentally, off road routes to allow people to
walk and cycle through and around the town – to work, education
and for shopping and appointments.
to gain further feedback on the Safer Walk & Ride Network
concept already planned
to develop a ‘new normal’ of movement through modal shift.
to reduce car use.

3.4

A map of the routes is attached at appendix A 1

3.5

The routes across Council land which would require consent for cycling are as
follows with summary comments from Council Service Development officers.
Full comments attached at appendix A 2;










Paths through Ashwood Park and Ashwood Park to Granby
Road: In general, although not built to accommodate cycling,
most of the routes through the park are acceptable if cycling is
agreed in principle. Signage would be needed, especially at
pinch points where paths cross or where visibility isn’t great.
Spring Gardens (currently one way in two halves) cycle in both
directions throughout length: DCC and HPBC to consider how
space could be allocated to minimise conflict with pedestrians/
shoppers. Would require DCC to do TRO (Traffic Regulation
Order).
Broad Walk - stopping up order in 1970s no right of way except
on foot: This route is probably the most physically accessible to
accommodate walking and cycling due to its width. However,
would need signage to help reduce conflict between
pedestrians/cyclists. Broad Walk is not owned by HPBC, so
permissions might be an issue here. DCC to pursue further with
legal at DCC.
Footpaths Buxton 56, 57,58 require HPBC permission for DCC
Public Rights of Way to resurface and take on maintenance:
Surface one of the routes across Temple Fields that is an
existing public right of way. Southerly footpath across Temple
Fields i.e. a short section of HP4/56 where it leaves DCC land
and the whole of HP4/57 to its junction with Fern Road (HP4/55).
Although not the most direct route for anyone heading across
Temple Fields between the A515 and Green Lane, it makes
more sense in terms of the longer-term ambition to provide a
route into Harpur Hill.
Footpath Buxton 55 from junction with Buxton 57 skirting
Sherbrook wood via open space off Ferneydale Avenue (would
require liaison with DWT who manage the space): Part of this
route includes Ferneydale Local Nature Reserve. The Council
would need to be kept involved with the route if this can be
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agreed by all parties.
Footpath 73 From Route 2 (Broad Walk) through Pavilion
Gardens to Burlington Rd: Broad Walk is not owned by HPBC,
so permissions might be an issue here. DCC to pursue further
with legal at DCC. This route is probably the most physically
accessible to accommodate walking and cycling due to its width.
However, would need signage to help reduce conflict between
pedestrians/ cyclists.
Path through Serpentine Burlington Road to St John’s Road:
This site is similar to Ashwood Park in terms of its layout with the
paths. There is little physical improvement on site if cycling is
approved in principle. Signage will be needed at entrances, and
at pinch points where paths cross/join and visibility is limited.
Footpath Buxton 66 – part of onward route to Cavendish Golf
Club and residential area around The Park Gadley Lane to St
John’s Road: If included, the issues would be similar to that of
Ashwood Park and The Serpentine – predominantly the need for
signage but no major physical improvements.

3.6

Council officers from a number of service areas have reviewed the proposed
routes with DCC Sustainable Travel officers (see identified issues Appendix 3)
and whilst promotion of sustainable transport and improved cycle and
pedestrian access are to be welcomed, there are some possible conflicts with
other town centre projects, pedestrian flow and access requirements and
existing highway infrastructure.

3.7

It is proposed that further work is required, led by DCC with support from Town
Team, to understand the route risks and hazards across Council land along
with financial risks and liability risks, to identify capital works required and to
understand the longer term management and maintenance implications. A
further report will be presented at this time.

4.

How this report links to Corporate Priorities

4.1

The Safer Walk & Ride Network will contribute to the following aims of the
Corporate Plan 2019 – 2023 but is not a named Corporate priority project:



Aim one: Supporting our communities to create a healthier, safer,
cleaner High Peak
Aim four: To protect and improve the environment including responding
to the climate emergency

5.

Alternative Options

5.1

This report is for information only and therefore there are no alternative
options.
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6.

Implications

6.1

Community Safety - (Crime and Disorder Act 1998)
There are no immediate implications from this report, but full
consideration of community safety and liabilities will need to be
considered before any decisions are taken to permit change of use
on Council owned property.

6.2

Workforce
Officer time from Regeneration, Parks & Leisure and Legal would
be required to review the routes and prepare recommendations.
This will have implications in terms of staff capacity to deliver on
identified corporate plan projects, especially in Regeneration.

6.3

Equality and Diversity/Equality Impact Assessment
The routes would make it easier to move around Buxton for
residents who don’t have access to a vehicle but could adversely
impact on people with disabilities. High Peak Access Group has
previously opposed proposals for shared use pedestrian spaces.
Consultation with HPAG and an equality impact assessment will be
required and their views considered prior to any decision to support
change of use on Council owned property.

6.4

Financial Considerations
Cost and maintenance implications for any changes to support
proposals need to be fully investigated prior to any decision to
support change of use on Council owned property.

6.5

Legal
Byelaws and permissions will need to be reviewed for pedestrian
and cycle use.

6.6

Climate Change
Increase in walking and cycling could reduce vehicle carbon
emissions.

6.7

Consultation
DCC will be required to consult with Ward councillors, High Peak
Access Group and ensure full liaison with FHSF and HAZ Delivery
Boards and Project Managers. Initial public consultation on the
Buxton Town Team proposals has been completed as part of their
sustainable travel plan proposals. Further consultation will be
required if DCC are successful with the funding bid.

6.8

Risk Assessment
The risk assessment of the routes is managed by Buxton Town
Team but a full risk assessment in terms of financial and legal risks
to the Council will need to be considered prior to any decision to
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approve change of use for land in council ownership.

Neil Rodgers
Executive Director (Place)

Web Links and
Background Papers
Buxton Town Team
https://www.buxtontownteam.org/safer-walkride-network
7.

Contact details
Sarah Porru
Head of Regeneration
sarah.porru@highpeak.gov.uk

Detail
Background

7.1

Buxton on the Move conference was held on 9th March 2016. From this
Buxton Town Team formed an Access, Parking, Traffic and Transport Group.
Having undertaken residents’ surveys, organised events and gathered a wide
range of data, BTT are developing a whole town Sustainable Travel Plan. A
major element of that is to encourage more walking and cycling to allow safe
and easy movement around town away from busy main roads.

7.2

Many towns are constrained by narrow streets with little prospect of installing
cycle lanes on the highway. Government advice is currently to walk or cycle
where possible to school or place of work to minimise risk of Covid
transmission.

7.3

Buxton is an important centre nationally for quarrying as well as being a busy
tourist destination surrounded by the Peak District National Park. There is also
a substantial housing development programme. This means that with narrow
streets and the necessary HGV movements, coupled with year-round tourism,
inexperienced cyclists maybe deterred from cycling.

7.4

There are currently five proposed routes:






Pump
Pump
Pump
Pump
Pump

Room to
Room to
Room to
Room to
Room to

Waterswallows with spur to Dove Holes
Fairfield via Morrison’s
Harpur Hilll with spur to Poole’s Cavern
Burbage with spur to Gadley Lane
Harpur Hill via Market Place and Staden

7.5

The appendix A 2 Buxton Safer Walk and Cycle Routes - HPBC Site Specific
contains reviews of each route by DCC and HPBC officers

7.6

Summary of land ownership on the proposed routes
Area

Ownership
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Ashwood Park
Fairfield Common (track across golf
course)
Pavilion Gardens
Serpentine
Temple Fields
Footpath 66 to access Gadley Land
Routes on road
Spring Gardens
Conway’s DIY - Station Approach
Footpath 70 behind station

HPBC
HPBC

Broadwalk

DCC investigating

HPBC
HPBC
HPBC
HPBC
DCC Highways
DCC Highways
Private ownership
DB Cargo

7.7

DCC would be responsible for project management and adopting the cycle
route management on public highways. Member consultation will be
undertaken by BTT as part of the wider sustainable travel plan consultation,
with further consultation via DCC if their funding proposals are successful.

7.8

Increased cycling, walking and reduced car use supports the aspiration of a
carbon neutral Borough by 2030 and DCC’s ambition of net zero carbon by
2050 or sooner.

7.9

The identified routes by the Buxton Town Team would benefit local people
wanting to make local daily journeys and can also link to wider cycle routes
such as the White Peak Loop and DCC Key Cycle Network and could
encourage more people to cycle and help ease congestion.

7.10

However, the proposed routes via pedestrianised roadways could also present
a potential conflict of use with objectives to increase pedestrian footfall and
dwell time within town centre and key tourism destinations and there is an
increased risk of pedestrian/cycle accidents.

7.11

Issues related to Conservation area status, associated approvals for any
signage or physical alterations and implications for road traffic flow if new
crossings are added also need further investigation.

7.12

A number of the proposed routes, notably at the western end of Spring
Gardens, the newly refurbished Crescent forecourt, and within Pavilion
Gardens have high levels of pedestrian use which could be therefore be
adversely impacted.

7.13

In addition, the public realm is currently subject to both a Heritage Action Zone
and Future High Street Fund regeneration projects to encourage business
diversification, dwell time, increase visitor footfall and improve the heritage
setting of the area. The Town Team proposals must be considered in line with
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this to ensure compatibility with wider aspirations to support business
sustainability and increased pedestrian footfall.
7.14

Whilst BTT had hoped to open up these routes on a trial basis in the short
term, to assess suitability and use, it is understood that this would not be
feasible without considerable capital works to make the routes safe and
usable.

7.15

DCC have submitted a speculative bid to the Department of Transport’s (DfT)
Active Travel Fund – Tranche 3 which could support delivery of the Buxton
Walk and Ride network if successful and if identified issues can be resolved
satisfactorily.
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Buxton Mineral
Water Bottling
Plant
Waterswallows
Business Park

Access to
industrial estate
and quarries

Link to Monsal Trail
via Redgap Lane
and Woodale

Link to
Dove Holes
alongside A6

Route 1

Tongue Lane
Industrial
Estate
Route 2

Route 4

Access to
Fairfield
Estate
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Morrisons

Route 5
Cote Heath Park

Pooles Cavern
Country Park

Route 3

Link to
Derbyshire
Bridge via
Roman road

Staden Lane
Business Park

Exact Line
of Route to
be determined

Link to
High Peak Trail
via Staker Hill

Harpur Hill
Business Park

Link to
High Peak
Trail via
Staker Hill

This page is intentionally left blank

Buxton Safer Walk and Cycle Routes Action Plan
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Route 1 - Pump
Rooms, Buxton
to
Waterswallows;
spur to Dove
Holes

Lightwood Road
to A6 Fairfield
Common

Route 1 - Pump
Rooms, Buxton
to
Waterswallows;
spur to Dove
Holes

A6 Fairfield
Common to
Waterswallows
Road

PROPOSED
KCN – WPL
Section 17a

Owner

Issue

Proposed
interventions

HPBC Consideration

Includes use
of Glenmoor
Road and
sections of
footpaths
HP4/3, HP4/6,
HP4/1, and
HP4/77

Various

None at present. A
route should be
catered for in longer
term through the
possible housing
development and
provision of Pegasus
crossing/ new A6
roundabout.

Issues for consideration
but not imminent – will
need further input from
Planning and
Regeneration.

Via Byway
Open to All
Traffic (BOAT)
10 (HP4/10)

HPBC

Issues on route include
narrow sections of
footpath, steep gradients
etc. Buxton 1 – crosses
Network Rail structure.
Too narrow at western
end. Buxton 3 –
significant flight of steps
at eastern end. These
issues are difficult to
address.
Main issue is 1:10
gradient.
Surfaced track would
benefit from possible
downgrading to
restricted byway and
surface and drainage
improvements.A6
roundabout scheme
requires changes to
existing BOAT and will
include new bridleway
alignment extending
along the northern
boundary of the east and
west arms of the
roundabout and a
Pegasus crossing taking
the bridleway over the
A6 on the northern arm

On hold until new
controlled crossing/
A6 roundabout
installed. This will
facilitate crossing of
A6 for pedestrians,
cyclists, and horse
riders from BOAT
across golf course.

Issues for consideration
but not imminent – will
need further input from
Planning and
Regeneration.

JS to take discussion
to HPBC – for link
road to be amended
with addition of
refuge.
Substantial
construction needed

of the roundabout. A
new combined cycleway/
footway would also
follow this same
alignment as the
bridleway.
Could make it harder to
‘stop up’ for traffic if
resurfaced.
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Route 2 - Pump
Rooms, Buxton
to Fairfield via
Morrison’s

Pavement from
opposite
Ashwood Park
entrance
(Fairfield Road
end) to Spring
Gardens

HPBC
DCC Highways

Spring Gardens is
currently one-way with
access restrictions so
traffic regulation orders
(TRO) would need to be
amended to allow twoway cycling from end to
end. Consideration
needed as to how space
can be allocated to
minimise conflict with
pedestrians/ shoppers.
Access through HPBC

to improve BOAT minimum 4.5m – 5m
wide, or possibly
lesser width with
passing places.
Landscaping could be
used as deterrent for
motor vehicles either
end. Design required
GM to raise with
Design.
BTT to explore
possible funding / inkind contributions
from Nestle 50% £ /
Lomas transport and
Tarmac materials
once engineers’
costings known.
Opportunity to
include cycling as
part of Future High
Streets project. DCC /
HPBC solution?

Agree solution with

Assets concern over
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public car park/ lorry
park off end of Spring
Gardens. Need to secure
a route through there.
HPBC assets section has
concerns about access
through this car/coach
park and most
appropriate route
through – this area
would be included in the
report needed to seek
collective permission to
use HPBC land.

HPBC through Spring
Gardens and car
park.

Splitter island not
designed for use by
pedestrians or cyclists.
(Busy junction with
traffic backing up along
Bakewell Road from
roundabout). Evidence of
HGVs mounting
pavement when turning
left into Bakewell Road
from Fairfield Road.

Cross where tactile
paving is provided
away from
roundabout.

Parking spaces obscure
park entrance on
Bakewell Road making it
difficult to cross directly
into park.

New TRO and public
consultation to
amend parking /
remove a space. P-V
surveys needed and
feasibility how best

cycling through car
parks. Review route
option to pavement
around Sylvan car park
as part of DCC DfT
tranche 3 bid

Route 2 - Pump
Rooms, Buxton
to Fairfield via
Morrison’s

Paths through
Ashwood Park
and Ashwood
Park to Granby
Road

HPBC

Surfaced paths through
Ashwood Park a bit
narrow, generally ok.
Maintenance issues and
conflict with pedestrians
to be managed.
Ashwood Park steps
from Fairfield.

to cross.
HPBC report to
Economy & Growth
on 16/9
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Stretches where
tarmac ramps could
be achieved, other
sections where large
trees next to the
handrail and
insufficient room.
Improve the surface
of informal path(s)
bypassing lower
steps.

In general, although not
built to accommodate
cycling, most of the
routes through the park
are acceptable if cycling
is agreed in principle.
Signage would be
needed, especially at
pinch points where
paths cross or where
visibility isn’t great.
Main issue here is the
steps to Fairfield estate.
It would not be feasible
to remove them and
replace with fully DDA
compliant ramp, so
there needs to be an
alternative to allow
bikes to be
pushed/wheeled at the
side of the steps. BTT
suggest a simple
‘trough’ solution but
consideration should
also be given to creating
more of a ‘ramp’ at the
side of the steps which
would accommodate
pushchairs too, if we
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Route 2 - Pump
Rooms, Buxton
to Fairfield via
Morrison’s

Spring Gardens
(currently one
way in two
halves) cycle in
both directions
throughout
length

‘The Buxton
Boulevard’

DCC Highways

Route 2 - Pump
Rooms, Buxton
to Fairfield via
Morrison’s

Permission to
cycle The
Crescent both
ways

PROPOSED
KCN – WPL
Section 17a

DCC Highways

‘The Buxton
Boulevard’

Route 3 - Pump
Rooms, Buxton
to Harpur Hill;
spur to Poole’s
Cavern

Footpath Buxton
83 – Broad Walk
(Hartington Road
to Burlington
Road)

PROPOSED
KCN –WPL
Section 22
‘The Buxton
Boulevard’

Unclear.
Shown as
adopted
highway on Dmaps

Currently one-way and
vehicle access
restrictions so Traffic
Regulation Orders would
need to be amended to
allow cyclists through
from end to end.

DCC and HPBC (Lisa
Hooley) to consider
how space could be
allocated to minimise
conflict with
pedestrians/
shoppers.
Would require DCC
to do TRO.
Temporary TRO provides Make better
one way from The
provision for cyclists
Square/ Hall Bank end.
through The
Road has been narrowed Crescent. Requires a
and pavement widened TRO to permit twoaround Pump House.
way cycling through a
Current design makes no contraflow
provision for cyclists.
arrangement –
The developer is
consultation would
unresponsive so DCC will be needed.
discuss internally how to
deal with this issue.
Broad Walk - stopping up
order in 1970s no right of
way except on foot.
Crossing of Burlington
Road – improvements
needed for pedestrian
and cyclist priority /
safety. Landownership
unclear – so permissions

Pre consultation
underway regarding
a Section 3 Cycle
Track Order (1984) to
permit cycles to use
the Broad Walk.
There is a
consultation
procedure to follow.

are going to make some
form of alteration.
Public realm
improvements as part
of FHSF?

Broad Walk is not
owned by HPBC, so
permissions might be an
issue here. Carol at DCC
is going to pursue
further with legal at
DCC.
This route is probably
the most physically

might be an issue.
SC looking into the
bylaws for Pavilion
Gardens given the
ownership issues to see
if HPBC could allow
cycling through the
Gardens itself on a
specific route – waiting
to hear back from Legal.

If objections are
received, the matter
will have to be
determined at public
inquiry.

accessible to
accommodate walking
and cycling due to its
width. However, would
need signage to help
reduce conflict between
pedestrians/cyclists.

Remove fence to
create more width
and resurface. Check
that Children’s

N/A – although is the
link across Temple
Fields.
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Direct cyclists
approaching from the
Crescent slightly uphill
across NW end of Hall
Bank to cross into Broad
Walk away from 4-way
road junction.
Public Footpath (HP4/83)
need landowner's
permission for use by
cyclists. PRoW– ok and in
use today.
Signage to help reduce
conflict.
Route 3 - Pump
Rooms, Buxton
to Harpur Hill;
spur to Poole’s

Footpath Buxton
58 (Green Lane
to junction with
Buxton 56)

KCN

Part of route
has no official
status. PRoW
team has

Onward route to junction
with Footpath 56 not all
recorded as official
PRoW but is used by

Cavern
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Route 3 - Pump
Rooms, Buxton
to Harpur Hill;
spur to Poole’s
Cavern

recently
surfaced part
of FP 58 from
Green Lane
past entrance
into Buxton
Junior school
grounds.

Footpaths
Buxton 56 and
57 to junction
with Buxton 55
(Fern Road)

KCN

Onward route HPBC
across Temple
Fields muddy
– would
create good
link if
surfacing can
be continued
in direction of
Harpur Hill.

pedestrians and
occasional cyclist, as well
as horse riders. Possibly
intended as an
alternative to public
footpaths across the
school playing fields but
never formally diverted.

Services are okay
with this and let
school know when
work is planned –
path will need to be
closed while work
takes place.

DCC Children’s Services
okay with route
improvements and
would encourage it if
PRoW can take on future
maintenance. PRoW 56,
57 & 58 – crosses green
fields. Could use old
order.
As above. HPBC Planning
have confirmed that
approval would not be
required for
enhancements to the
existing routes across
Temple Fields as it would
be covered under Part 12
of the GPDO as it would
comprise “maintenance
or improvement “of
works on land belonging
to the Council.
Intention is to surface
2.5m width for cyclists

Resolve FP status
first. Jenny Webster
DCC Education to see
what school say and
reconvene further
meeting. GM will get
better map done.

Surface one of the
routes across Temple
Fields that is an
existing public right
of way rather than
create yet another
one. Preference
would be for the
most southerly
footpath across
Temple Fields i.e. a
short section of
HP4/56 where it
leaves DCC land and
the whole of HP4/57

If cycling across HPBC
land is agreed, then I
think we would
welcome improvements
to this route across
Temple Fields, to make
it generally more
accessible and to
provide that link to the
schools from Harpur
Hill.
Carol has obtained
some approximate costs
from Groundwork
which are in the region

and horse riders to be
able to use the footpath
on a concessionary
bridleway basis with a
view to possibly
dedicating it as a public
bridleway. PRoW 56, 57
& 58 – crosses green
fields (pasture).
HPBC preference for
sandstone/gravel path
(there is possible support
from Tarmac for
materials).
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Route 3 - Pump
Rooms, Buxton
to Harpur Hill;
spur to Poole’s
Cavern

Footpath Buxton
55 (from
junction with
Buxton 57 to
entrance to
Buxton Civic

KCN

Where does it
go from here
– through
Sherwood
Plantation
and land to

DCC, HPBC and
BCA

BCA/DCC not keen to
grant permission for
cyclists through wood.
Alternative would be to
re-route around wood
though this would be

to its junction with
Fern Road (HP4/55).
Although not the
most direct route for
anyone heading
across Temple Fields
between the A515
and Green Lane, it
makes more sense in
terms of the longerterm ambition to
provide a route into
Harpur Hill. Also, this
seemed to be the
one which was
becoming muddier.
A) Deal with site as
whole
B) Proceed with
direct route
GM to investigate
PRoW background.
Engineers design and
costing needed. LTP
pot for engineer
time?
Explore funding for
feasibility work on
route options to
Grindlow Road,
Harpur Hill to
connect with WPL

of £53,000 for a
sandstone path.
If the path was
improved, long term
maintenance would
need to be agreed and
this is something Carol
is looking at with PRoW.
Consideration for the TT
to apply to for external
funds – DET/ Tarmac/
Suez. Could funds be
available from Public
Health in terms of
promoting walking/PA?
I have asked the
question of DCC
Education Services
about the Healthy Pupil
Fund.

Part of this route
includes Ferneydale
LNR. We would need to
be kept involved with
the route of this can be
agreed by all parties.

Association
(BCA) Sherbrook
wood just over
the cattle grid)
near Fern Lodge
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Route 4 - Pump
Rooms, Buxton
to Burbage; spur
to Gadley Lane

Footpath Buxton
73

west of
Ferneydale
Avenue
towards
Harpur Hill
Road ???

From Route 2
(Broad Walk)
through
Pavilion
Gardens to
Burlington Rd

longer-term. Propose a
walk / accessible path
through Sherbrook to
Harpur Hill.
The open space in the
ownership of HPBC off
Ferneydale Avenue is
designated Local Nature
Reserve and is managed
by Derbyshire Wildlife
Trust. Would need to
engage with DWT
regarding any proposed
routes (SC).
Need options from
engineer’s perspective
first.
HPBC

spur at Parks Inn.

UoD to look at for
BTT September 2021.
Tina to approach
riding school to see if
interested in working
together.

Uses Route 3 to access
FP73. Need HPBC
permission for use by
cyclists.
PRoW – in use today.
Surfaced path - through
Pavilion Gardens.
Crossing of Burlington
Road - See above Route
3 for comments.

Not sure as to what
physical improvements,
if any, would be
needed.

Liaise with Highways
to improve
Burlington Road
crossing.

Same comments as per
Route 3 above -Broad
Walk is not owned by
HPBC, so permissions
might be an issue here.
Carol at DCC is going to
pursue further with
legal at DCC.
This route is probably
the most physically
accessible to
accommodate walking
and cycling due to its
width. However, would
need signage to help

reduce conflict between
pedestrians/cyclists.
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The route along
Jordan’s Walk towards
Burlington Road is
narrower than the
Broad Walk, but would
be ok for dual use
without any physical
improvements. Signage
would be needed
especially at the pinch
point where there is a
footpath crossing from
the toddler play area to
the lake and kiosk.
Route 4 - Pump
Rooms, Buxton
to Burbage; spur
to Gadley Lane

Path through
Serpentine

Burlington
Road to St
John’s Road

HPBC

Need HPBC permission.
Consideration of
maintenance issues and
safe shared use.
Crossing of St John’s
Road to allow access
onto Buxton Footpath 66
and onwards to Long Hill.
Improvements to Gadley
Lane needed.

Repairs to surfacing
and appropriate
signage needed HPBC.
DCC will put in two
drop kerbs to
facilitate access (both
sides of St John’s
Road).

This site is similar to
Ashwood Park in terms
of it’s layout with the
paths. There is little
physical improvement
on site if cycling is
approved in principle.
Signage will be needed
at entrances, and at
pinch points where
paths cross/join and
visibility is limited.
There is a section of
footpath at the western

end of the site which
leads onto St.John’s
road on part of this
route, which would
benefit from resurfacing as it gets very
muddy.
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Route 4 - Pump
Rooms, Buxton
to Burbage; spur
to Gadley Lane

Route 4 - Pump
Rooms, Buxton
to Burbage; spur
to Gadley Lane

Pavement along
St John’s Road
(North side [Golf
course side]
from entrance to
Serpentine to
Old Macclesfield
Road)
Footpath Buxton
66 – part of
onward route to
Cavendish Golf
Club and
residential area
around The Park

Gadley Lane
to St John’s
Road

DCC Highways

Not feasible due to width None at present.
restrictions to widen
footway. Would have to
use road as it is.

HPBC

Would need HPBC
permission to use
Footpath 66 to access
Gadley Lane. This is
adopted highway but has
narrow footbridge over
stream.

Would be a spur at
present but should
monies for the safety
work on Manchester
Road/Long Hill
materialise then it
would link with the
proposed off-road
cycle way.

There is also a short set
of steps leading onto St.
John’s Road and
consideration would be
needed as to how this is
addressed – same
solution as to Ashwood
Park?
N/A
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Buxton Town Team Walk and Ride Network Project – Park Issues
Route

Owner

Park/Open Space

Issue

Actions

Route 2 - Pump
Rooms, Buxton
to Fairfield via
Morrisons

HPBC

Paths through
Ashwood Park up
to Granby Road.

None of the parks were designed and laid
out to accommodate cyclists so in most
cases the existing paths are quite narrow.
Most of the paths in Ashwood Park are in
reasonable condition and would not require
investment to allow cycling. There are
potential pinch points where paths cross and
visibility is limited for pedestrians so clear
signage will be needed.

Clear signage will be required
through the park – see DCC
Phase 1 Signage Plan.
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Main concern in Ashwood is the path and
steps from the far end near Morrisons up to
Granby Road. After assessment of this whole
stretch there is no one solution to make this
section usable by bikes due to fencing and
large trees along the whole stretch. There
would be significant costs involved for any
work to this pathway. There are some small
desire lines towards the bottom section
which show where bikes are cutting into the
park and these could be resurfaced.

Route 3 - Pump
Rooms, Buxton
to Harpur Hill;
spur to Poole’s
Cavern

Ownership Pavilion Gardens unclear
Broadwalk

This route is probably the most accessible to
accommodate both walking and cycling due
to its width.
Stopping up order in 1970s created a ‘no

Comment

May need to
manage public
perception
regarding the
section up to
Granby Road to
make it clear this is
not an accessible
path for bikes, as
this could be open
Minor resurfacing works could to criticism as part
be undertaken to desire lines – of the route.
approx. £5,000.
Consideration of installation of
cycle stands to encourage
people to spend time in the
park – approx. £1,000.

Clear signage will be needed
to manage potential conflict
between pedestrians and
cyclists.
Will need to consult with

DCC to lead on Pre
consultation
regarding a Section
3 Cycle Track Order
(1984) to permit

right of way’ except on foot however Legal
opinion is that cycling would have been
permitted previously for many years.

Conservation Officer in terms
of Grade II* listed status.

Route Across
Temple Fields Footpaths Buxton
56 and 57 to
junction with
Buxton 55 (Fern
Road)
route across
Temple Fields
muddy –

Very muddy route used by walkers, cyclists
and horse riders on a concessionary basis
with a view to possibly dedicating it as a
public bridleway – it links to Buxton Rising
School.
Would welcome improvements to this route
across Temple Fields to make it generally
more accessible and to provide a link to the
schools from Harpur Hill.

Would need to resurface one
of the routes across Temple
Fields that is an existing public
right of way rather than create
a new one, with countryside
path surfacing.
Estimated cost £53,000.

DCC, HPBC Footpath Buxton
and BCA
55 (from junction
with Buxton 57 to
entrance to
Buxton Civic
Association (BCA)
Sherbrook wood
just over the
cattle grid) near

BCA/DCC not keen to grant permission for
cyclists through wood. Alternative would be
to re-route around wood though this would
be longer-term.
The open space in the ownership of HPBC off
Ferneydale Avenue is designated Local
Nature Reserve and is managed by
Derbyshire Wildlife Trust. Assets deal with
DWT and would need to engage with them

Can BTT arrange engineering
feasibility for a multi-user offroad route (walkers, cyclists
and horse riders) from Fern
Road near riding school to
Grinlow Road, Harpur Hill to
connect with WPL spur at
Parks Inn?

HPBC

cycles to use the
Broad Walk which
would formalise use
for cycling. There is
a consultation
procedure to
follow. If objections
are received, the
matter will have to
be determined at
public inquiry.
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DCC liaising with PRoW team
as ongoing maintenance will
lie with them.
Part of this route
includes Ferneydale
LNR. We would
need to be kept
involved with the
route of this can be
agreed by all
parties. Not sure as
to what physical

Route 4 - Pump
Rooms, Buxton
to Burbage; spur
to Gadley Lane

HPBC

Fern Lodge

regarding any proposed routes.

From Route 2
(Broad Walk)
through Pavilion
Gardens to
Burlington Rd –
Jordan’s Walk

Jordan’s Walk is not designed for both
cycling and pedestrians and some areas are
narrow and it is a busy route through the
Pavilion Gardens. The surface is in good
condition and would not require investment
to allow cycling. There are potential pinch
points where paths cross and visibility is
limited for pedestrians so clear signage will
be needed.

Tina to speak to riding school
in New Year to see if
interested in working
together.
Clear signage will be required
to manage potential conflict
with pedestrians and cyclists –
see DCC Phase 1 Signage Plan.

Liaise with Highways about
any measures to improve
Burlington Road crossing
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Consideration needs to be given crossing
Burlington Road into Serpentine Walks.
HPBC

Path through
Serpentine Walks
from
Burlington Road
to St John’s Road

This site is similar to Ashwood Park in terms
of its layout with the paths. There is little
physical improvement needed on site if
cycling is approved in principle.

Clear signage will be required
to manage potential conflict
with pedestrians and cyclists –
see DCC Phase 1 Signage Plan.

There is a small section of footpath at the
western end of the site which leads onto St.
John’s road on part of this route, which
would benefit from re-surfacing as it gets
very muddy.

Resurfacing section of
footpath – approx.£3,000

There is also a short set of steps leading onto
St. John’s Road and consideration would be
needed as to how this is addressed.

Full accessible compliant path
would not be feasible. Option
is to install a narrow ramp to
the side of the steps to push
or wheel a bike whist cutting

Consideration of installation of cycle stands

improvements, if
any, would be
needed.
This route could be
seen as the ‘formal’
cycling route
through the Pavilion
Gardens park, thus
discouraging use
along other paths in
the park.

HPBC

Footpath Buxton
66 – part of
onward route to
Cavendish Golf
Club and
residential area
around The Park,
Gadley Lane to St
John’s Road

to encourage people to spend time in the
park – approx. £1,000.

back vegetation – approx.
£2,000

Footpath 66 to access Gadley Lane is an
adopted highway but has a narrow
footbridge over the stream which may cause
conflict with pedestrians.

Similar issue to narrow
footbridge in Ashwood Park
which is close to the crossing
at Bakewell Road. Clear
signage would be required but
no major physical
improvements are required.
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Agenda Item 7
HIGH PEAK BOROUGH COUNCIL
Economy and Growth Select Committee
16 September 2021

TITLE:

Review and Renewal of Torr Vale Mill
Memorandum of Understanding

EXECUTIVE COUNCILLOR:

Councillor Greenhalgh - Deputy Leader &
Executive Councillor for Regeneration,
Tourism and Leisure

CONTACT OFFICER:

Joanna Bagnall, Sarah Porru - Senior
Regeneration Officer, Head of Regeneration

WARDS INVOLVED:

New Mills East and West

Appendices Attached
Appendix 1: Memorandum of Understanding
Appendix 2: Previous MoU (November 2018 - November 2020)

1.

Reason for the Report

1.1

This report provides an update on progress with regeneration of Torr Vale Mill,
New Mills and seeks approval to renew the Memorandum of Understanding
first entered into in 2018 with Derbyshire County Council (DCC), Historic
England (HE), Torr Vale Mill Preservation Trust (TVMPT) and Torr Vale Mills
Limited (TVML) as the owner of Torr Vale Mill.

2.

Recommendation

2.1

That the Economy and Growth Select Committee recommend the Executive
approves High Peak Borough Council re-enters an updated Memorandum of
Understanding with Derbyshire County Council, Historic England, Torr Vale
Mill Preservation Trust and Torr Vale Mills Limited to help facilitate
collaborative work towards a shared development plan for specified areas of
the Mill..

3.

Executive Summary

3.1

Torr Vale Mill, New Mills, is a Grade II* listed building which has been included
on Historic England’s Heritage at Risk Register. The Council has been
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working with the other parties to the MoU (HE, TVMPT, DCC and the owners)
for a number of years to secure the building complex’s repair and future use.
3.2

By Individual Executive Decision dated 17 July 2018, the Council approved
entering into a Memorandum of Understanding with project partners to record
the parties’ mutual understanding and objectives regarding the development of
Torr Vale Mill.

3.3

The Mou was signed on 26 th November 2018 and expired on 26 th November
2020. The delay in seeking to renew the document is due to interruption in
project meetings resulting from the pandemic.

3.4

In order to support continued partnership working, the project partners are
seeking to renew the MoU. A number of small amendments have been made
to the 2018 document and these are detailed at paragraphs 7.12 – 7.17 of this
report.

4.

How this report links to Corporate Priorities

4.1

Entering into an MoU with project partners to guide collaborative working to
help bring Torr Vale Mill back into full use contributes to the following aims of
the Corporate Plan 2019 – 2023:



Aim 2: A responsive, smart, finally resilient and forward thinking Council.
Aim 3: Protect and create jobs by supporting economic growth,
development and regeneration.

5.

Alternative Options

5.1

Option A: To approve the Council signing the renewed Memorandum of
Understanding. This option is recommended.

5.2

By renewing the Memorandum of Understanding, the Council is reaffirming its
commitment to work with partners to identify a viable future use for specified
areas of Torr Vale Mill, enabling a return of the building complex to full use.

5.3

Option B: To resolve to withdraw from the project partnership. This option is
not recommended.

5.4

By not resigning the updated Memnorandum of Understanding, the Council
would be signalling a lack of intent with respect to support for the
redevelopment of Torr Vale Mill and a withdrawal from the project partnership.

6.

Implications
6.1

Community Safety - (Crime and Disorder Act 1998)
Not relevant to the recommendations of this report.
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6.2

Workforce
Not relevant to the recommendations of this report. A member of
the Regeneration Service attends monthly meetings of the MOU
Group.

6.3

Equality and Diversity/Equality Impact Assessment
Not relevant to the recommendations of this report.

6.4

Financial Considerations
It is not envisaged that the Council will contribute financially to any
study for Torr Vale Mill that arises from work undertaken under the
MoU.

6.5

Legal
The Memorandum of Understanding has been drafted by the legal
team at DCC.

6.6

Climate Change
Torr Vale Mill is a prominent and historically important building in
the Torrs, New Mills and its appropriate redevelopment and
restoration will significantly contribute to the local environment,
including improvements to access for all.

6.7

Consultation
Not relevant to the recommendations of this report.

6.8

Risk Assessment
Risks are covered in the body of the report.

Neil Rodgers
Executive Director (Place)
Web Links and
Background Papers

Contact details

Individual Executive Decision 17 July 2018- to enter into
MoU

Joanna Bagnall, Sarah Porru
Senior Regeneration Officer, Head of
Regeneration
joanna.bagnall@highpeak.gov.uk,
sarah.porru@highpeak.gov.uk
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7.

Detail

7.1

Torr Vale Mill is included on the Secretary of State’s statutory list of buildings
of special architectural or historic interest and has a grade II* entry. It is also
included on HE’s Heritage at Risk Register with a Priority Category: F. Priority
Categories range from A to F, with A equating to immediate risk of loss and F
being at the lower end of the Priority Category scale, although still of serious
concern.

7.2

Torr Vale Mill dates from 1790 and is a near-complete example of a
multiphase integrated cotton spinning and weaving factory. The Mill retains
extensive evidence for both water and steam-powered phases of manufacture,
buildings which represent each stage of the development chronology of the
site and examples of both fire-proof and conventional timber-floored
construction. It is a compact site situated on a prominent bend of the River
Goyt at the Torrs in New Mills. The site is overlooked from the higher ground
of New Mills town centre and has a robust presence within the Torrs being
situated opposite the Millennium Walkway.

7.3

Vehicular access to the site is via Torrvale Road which is an un-adopted public
highway to the south of the site and runs into Wirksmoor Road. The roads are
fronted by 19th and early 20th century gritstone terraced properties. These
roads connect to Albion Road (A6015) which connects, within 600 metres at
its southern end, to the A6.

7.4

The redevelopment / regeneration of the Torr Vale Mill site has been a
longstanding objective of both Derbyshire County Council and HPBC.

7.5

The site has seen significant improvement in the last few years. The owner
runs a manufacturing business on one floor of the main block. Office space
and an events venue have been created on other floors, alongside a small bar
/ restaurant. A former workshop range has been converted to holiday
accommodation. An Historic England grant was awarded for the repair of the
main mill building roof and this work was undertaken last year.

7.6

Notwithstanding this, the site still has a number of difficulties. These include
access to the upper floors of the mill complex and ensuring unimpeded vehicle
access to the site. The Heritage Lottery Fund has indicated that it would be
willing to fund a feasibility study for the Torr Vale Mill site prompting the
entering into a Memorandum of Understanding in 2018.

7.7

An MoU for Torr Vale Mill (attached as Appendix Two) was agreed for a period
of two years, running from November 2018 to November 2020. The purpose
of the MoU was to ensure that the Council, DCC and Historic Engalnd were
engaged alongside the building owner and the Torr Vale Mill Preservation
Trust with the procurement and running of an approriate feasibility study /
market appraisal to assess viable options for the use of specified areas of the
mill building, principally the upper floor of the main mill.

7.8

Since the signing of the MoU, the parties have met regularly to progress
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preparation of an application to the National Lottery Heritage Fund to meet the
costs of an appraisal of options for new community uses to help bring the
whole site back into full and active use.
7.9

Options for community use will need to be compatible with existing uses on
the site and, ideally, complement the public facing uses (the events space and
holiday cottages). In order to meet NLHF requirements, it is necessary for an
application to include improved public access and interpretation of the site’s
history and heritage. Accordingly, the first steps have been taken to improve
community engagement with options development.

7.10

A consultation event was held on 3rd October 2020 to invite residents of
Torrvale Road to give their views on proposals to improve vehicle access to
the Mill. This event is being followed up by a display at the Mill during New
Mills festival week (10th – 26th September 2021), accompanied by a
questionnaire seeking views about potential community uses for the available
space at the Mill. This options survey is being hosted on the website of Torr
Vale Mill Preservation Trust:
https://torrvalemillpreservationtrust.org.uk/

7.11

As part of the ongoing work to bring Torr Vale Mill back into full use, the
parties would like to update and re-enter into the Memorandum of
Understanding. An updated draft has been prepared – attached as Appendix
One to this report. A small number of changes have been made to the 2018
MoU and these are listed below:

7.12

The appendices to the MoU have been updated and references to them have
been updated accordingly in the definition of “The study area” on page 1 of the
2021 MoU.
2018 MoU
Site plan and location
of former building F
Appendix B Key to colour coding;
Plans of each level
Appendix A

Appendix A

2021 MoU
Site plan

Appendix B

Building F site location

Appendix C

Schematic showing
where new uses can be
considered
Supporting plans

Appendix D

7.13

Definition of “The study area” (page 1): A new sentence has been added as
follows: “These are areas for which the Landowner has no current plans but
would be prepared to consider alternative uses if this would result in a
preferable mix of uses across The Site as a whole.”

7.14

The definition of “The Extended Study Area” (page 1) has been deleted and
added to the defintion of “The Study Area” as described above.

7.15

There is a new definition for “Established Areas” (page 1). Additional text as
follows: “means areas of the building or site which have established uses or
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development plans identified by the owner and are not to be altered. These
areas are shaded red on the attached plans.”
7.16

There is an amended 3b (page 3). Deletion of text as follows: “…to forego
those development plans already in place within the extended study area”

7.17

There is a new 5e: “Encourage New Mills Town Council (NMTC) to enter this
MoU to assist the objectives of the Partnership. Any agreement with NMTC
will be included by means of an addendum to this MoU to which all current
members shall agree upon.”
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Dated ........................................................2021

TORR VALE MILLS LIMITED
- andTORR VALE MILL PRESERVATION TRUST
-andHIGH PEAK BOROUGH COUNCIL
-andDERBYSHIRE COUNTY COUNCIL
-andHISTORIC ENGLAND

Memorandum of Understanding relating to Torr Vale Mill, New Mills

ALEX GILBERT
MATLOCK
Case no 72319
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PARTIES
1. TORR VALE MILLS LIMITED of Torr Vale Mill Torr Vale Road New Mills High
Peak SK22 3HS (“the Landowner”)
2. TORR VALE MILL PRESERVATION TRUST of C/o 19 Watford Road New Mills
High Peak SK22 4EJ (“the Trust”)
3. HIGH PEAK BOROUGH COUNCIL of Buxton Town Hall Market Place Buxton
Derbyshire SK17 6EL (“the Borough Council”)
4. DERBYSHIRE COUNTY COUNCIL of County Hall Matlock DE4 3AG (“the
County Council”)
5. HISTORIC ENGLAND of East Midlands Office 2nd floor Windsor House
Cliftonville Northampton NN1 5BE (“Historic England”)
Together “The Parties”

1.

DEFINITIONS
The Site

means Torr Vale Mill and adjacent land within the ownership
of the Landowner and shown edged green on the attached
plan marked Appendix A.

The Study Area means those parts of the Site shown coloured green on the
plans attached as Appendix D which are outside the
Landowner’s development plans already in place. These are
areas for which the Landowner has no current plans but
would be prepared to consider alternative uses if this would
result in a preferable mix of uses across The Site as a whole.

Established

means areas of the building or site which have established

Areas

uses or development plans identified by the owner and are
not to be altered. These areas are shaded red on the attached
plans.

1
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Building F

means the building that occupied the site shown coloured
purple on the plan attached as Appendix B and identified on
the schematic axonometric drawing as Appendix C.

The

building that occupied this site was destroyed by fire in 2001
however it is considered acceptable, in principle, to
reconstruct a building on the same footprint and to the same
height as the original building on this site subject to (a) the
detailed design being satisfactory for the purposes of gaining
Listed Building Consent and (b) the demonstrable need of the
reconstructed building in terms of contributing to the overall
viability of a scheme for the Established Areas.

The

Relevant means the period commencing on the date of this

Period

Memorandum of Understanding and expiring 24 months later
subject to the provisions for early determination and
extension set out below

The MoU

means this Memorandum of Understanding

The Councils

means the Borough Council and the County Council

The

Viable means a scheme meeting the requirements of the Landowner

Scheme

and the Trust as set out in clauses 3(a)-(e)

The Partners

means the Trust, the Councils and Historic England

2. BACKGROUND
The purpose of this document is to record the Parties’ mutual understanding and
objectives regarding the development of Torr Vale Mill, a Grade II* Listed Building
contained within the New Mills Conservation Area.

3. OVERALL OBJECTIVES AND PRINCIPLES OF COLLABORATION
2
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The Parties agree to work collaboratively during the Relevant Period to achieve
the following key objectives of the Landowner and the Partners:
a. To secure funding for a further study to assess:
i.

the viable options for the use of space forming the Study Area only

ii.

the viable options for the use of space forming the Study Area and
the Established Areas only insofar as any uses in the Established
Areas would result in a preferable mix of uses across the Site as a
whole. The Study Area has the option of including a re-constructed
Building F.

b. To include within the viable options the Landowner’s reasonable
requirements and those development plans already in place whilst
recognising that the Landowner is not bound by this agreement.
c. To include within the options the objectives of the Trust for the Study Area
where they do not conflict with the Landowner's objectives for the rest of
the site and are viable as established in the study report to be prepared.
d. To review the access constraints to the Site;
e. To work collaboratively towards a shared development plan for the Site
that:
i.

respects the importance of the heritage asset pursuant to the
guidance set out in the National Planning Policy Framework 2019
and the statutory framework set out in the Planning (Listed
Buildings and Conservation Areas) Act 1990

ii.

is capable of being taken forward for discussions regarding funding

iii.

potentially leads to a viable and sustainable solution to the
preservation, use and maintenance of the Site.

4. LANDOWNER’S COMMITMENTS
During the Relevant Period the Landowner will:

3
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a. Notify the Partners of the disposal of any interest in the Site, any option
or joint venture agreement or other agreement or other arrangements
with any other party or charge or otherwise encumber the Site;
b. Cooperate with and act at all times in good faith towards the Partners
and in relation to the aims of the parties as set out in this MoU,
including the prompt provision on an open book and free of charge
basis of site information, site investigation reports and any other
relevant information reasonably requested by the Partners;
c. Assist the Partners and the appointed consultants, where requested, to
identify and evaluate potential uses, market demand and values, and
development costs;
d. Seek to identify possible means of funding a scheme for the conversion
and refurbishment of the Site, including potential joint venture
possibilities;
e. allow and/or procure all such access to the Site and to information
relating to the Site held by the Landowner as the Partners require to
comply with its obligations in this MoU subject to any operational
requirements in relation to access to the Site;

5. PARTNERS’ COMMITMENTS
During the Relevant Period the Partners will:
a. Co-operate with and act at all-times in good faith towards the Landowner
and in relation to the aims of the Parties as set out in this MoU including
the prompt provision on an open book and free of charge basis of site
information, site investigation reports and any other relevant information
reasonably requested by the Landowner;
b. Assist the Landowner and the appointed consultants, where requested, to
identify and evaluate potential uses, market demand and values and
development costs;
c. Seek to identify possible means of funding a scheme for the conversion
and refurbishment of the Site including possible joint venture possibilities;

4
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d. Seek to address public access and planning constraints through a
dedicated development team.
e. Encourage New Mills Town Council (NMTC) to enter this MoU to assist the
objectives of the Partnership. Any agreement with NMTC will be included
by means of an addendum to this MoU to which all current members shall
agree upon.

6. PRODUCTION OF REPORT
6.1 As soon as possible following the commencement of the Relevant Period and
subject to obtaining all necessary approvals, the Trust, with the support and
agreement of all Parties, will appoint appropriately experienced and qualified
consultants to assess the condition of the Site, identify a potentially viable
development scheme or schemes for the conversion and refurbishment of the
Study Area, including the Established Areas where other requirements of this
brief can be met, and produce a report upon the same (“the Report”). The
Report is to include the following:
f. An assessment of the current condition of the building
g. An outline schedule of works necessary to leave the building fully
repaired to a standard commensurate with its Grade II* listed status
together with a budget cost
h. An outline schedule of works necessary for the conversion of the Study
Area, including the Established Areas where other requirements of this
brief can be met, into each of the options put forward together with a
budget cost
i. A viability assessment including final valuation for each option being
put forward
j. A recommendation of a preferred option together with a full financial
appraisal showing financial returns for the scheme and any
conservation deficit on the capital cost of construction
k. A delivery strategy for the scheme including potential sources of public
and private sector investment
l.

A draft development programme including cashflow requirements;
5
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6.2 It is anticipated that the Report will form the basis of any bid or bids, as
required, to the funding sources identified.
6.3 All options will be developed in close consultation with all of the Parties to this
MoU.
6.4 In addition to the Report each of the Parties shall be entitled to commission
and obtain such other reports surveys, assessments and studies and
commission as they may require, but shall each bear their own costs in this
regard.

7. DEVELOPING THE VIABLE SCHEME
7.1 The Landowner requires that any proposed Viable Scheme:
a) respects the requirement of the Landowner to have available space in
which to conduct his business;
b) accommodates the Landowner’s investment plans for the Site
7.2 The Trust requires that any Viable Scheme ensures public access to any
parts of the Site that have received public grant for their development.
7.3 Subject to the Partners and the Landowner agreeing following receipt of the
Report and any other reports assessments and studies obtained by either
of them that there is a potentially viable scheme the Partners and the
Landowner shall as soon as is reasonably practicable consider the terms
for securing the implementation of a Viable Scheme.

8. IMPLEMENTATION
8.1 If prior to the expiry of the Relevant Period a scheme is agreed in writing
between both parties as being potentially viable (a Viable Scheme ), then the
Relevant Period may be extended by a period to be agreed between the
parties and within that additional period the Partners and the Landowner shall
further consider the terms upon which they may be prepared to enter into an
6
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agreement or arrangement to secure the implementation of the Viable
Scheme and shall seek to agree the terms of the same.
8.2 The Partners and the Landowners shall not be obliged to enter into any
agreement or arrangements or to do so on any particular terms, it being
recognised and accepted by each of them that any such arrangements must
be on terms which are acceptable to each of them in terms of their own
commercial requirements and in terms of compliance with public law.
9. COMMUNICATIONS AND PUBLICITY
9.1 Before any partner publicises, promotes or disseminates information on the
study or the site to others outside the MoU they will provide the information in
writing to the other partners at least 48 hours before issue. Partners will then
have 36 hours to respond before the information can be issued. Each partner
cannot veto another partner’s communication.
9.2 Communications and publicity can be issued more quickly if written permission
is received from all partners to do so.

10. MoU OPERATION
All partners will be expected to attend at least quarterly meetings through the
period of this Memorandum of Understanding. Partners will have up to 10
days, not including weekends or public holidays and notwithstanding
‘communications and publicity’ to respond to any consultations issued as part
of the study. Additional time can be agreed if all partners consent to an
extension of time.

11. CONFIDENTIALITY
11.1 This MoU and all other information related to the proposed development is
for the information of the Partners and the Landowner and their advisors only.
11.2 Subject to clause 24 below none of the details of this MoU or of any
information obtained by one party from the other pursuant to it shall [during
7
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the Relevant Period] be shared by the Partners or the Landowner with any
third party (other than their respective advisers) without prior written consent
of the other.

12. FREEDOM OF INFORMATION
Nothing in this agreement shall prevent the Partners from disclosing any
information whether relating to the Report or Viable Scheme generally or this
agreement or otherwise which they in their absolute discretion consider they
are required to disclose in order to comply with the Freedom of Information
Act 2000 and/or the Environmental Information Regulations 2004 and any
other statutory requirements and the Partners reserve the right to make such
disclosure without reference to the other parties.

13 TERMINATION
This MoU may be terminated:
a. By any party, listed above, giving the others two month’s written notice;
b. By each Partner immediately upon giving the Landowner written notice in
the event that the Landowner does not comply with its commitments under
this MoU, or becomes insolvent or there is a change of control of the
Landowner;
c. By any party immediately upon giving the other written notice in the event
that the parties have not agreed in writing that there is a Viable Scheme prior
to the expiry of the Initial Relevant Period.

14 CONSEQUENCES OF TERMINATION
If this MoU is terminated pursuant to 13 above:
a. The parties shall (save as set out below) be released from all future
commitment and obligations pursuant to this MoU with effect from the date of
termination;
8
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b. The parties shall not be released from any liability in respect of failure to
comply with their respective commitments prior to the date of termination.

15. COUNCILS’ ROLES
15.1 Nothing contained in this MoU shall prejudice or fetter the Councils’ roles,
functions or duties as local authorities (including as a highways authority), or
their abilities in relation to other schemes that may come forward on or
adjacent to the site. Furthermore nothing in this MoU is intended to represent
a service or works contract for the purposes of the Public Contracts
Regulations 2015 and the Parties acknowledge that the Councils may be
required at any point to run a competitive process in accordance with the
requirements of the Public Contracts Regulations 2015 before entering into
contracts with any third party.
15.2 Nothing contained in this MoU will prejudice or fetter the Borough Council’s
roles, functions or duties as a planning authority, and should not be
interpreted as demonstrating an intention to approve any planning application
relating to the Site.

16. NO PARTNERSHIP
Each of the Parties is an independent body and nothing contained in this MoU
Understanding shall be construed to imply that there is any relationship
between the Parties of partnership, principal / agent or employer / employee.
No other party shall have the right to act on behalf of another nor to bind the
other by contract or otherwise except to the extent expressly committed by the
terms of this MoU.

Signed on behalf of Torr Vale Mills Limited
………………………………………………….
Dated………………………
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Signed on behalf of High Peak Borough Council
……………………………………………………..
Dated……………………..

Signed on behalf of Derbyshire County Council
………………………………………………………
Dated…………………………

Signed on behalf of Torr Vale Mill Building Preservation Trust
………………………………………………………
Dated…………………………….

Signed on behalf of Historic England
………………………………………………………
Dated…………………………….
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APPENDIX A:
THE SITE
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APPENDIX B:
BUILDING F - SITE LOCATION
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APPENDIX C:
SUPPORTING SCHEMATIC AXONOMETRIC
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APPENDIX D:
SUPPORTING PLANS
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Agenda Item 8
HIGH PEAK BOROUGH COUNCIL
Economy and Growth Select Committee
16 September 2021

TITLE:

Buxton Projects Update

EXECUTIVE COUNCILLOR:

Councillor Damien Greenhalgh - Deputy
Leader & Executive Councillor for
Regeneration, Tourism and Leisure

CONTACT OFFICER:

Helen Pakpahan - Senior Regeneration
Officer

WARDS INVOLVED:

All Buxton wards

Appendices Attached
Appendix 1: Branding toolkit
Appendix 2: Updated FHSF & VES governance structure.
1.

Reason for the Report

1.1

To update members on a number of initiatives of relevance to Buxton.

2.

Recommendation

2.1

To note works undertaken to deliver Visitor Economy Strategy(VES) actions to
date including development of new branding and proposal for annual
monitoring.

2.2

To endorse updated governance structure, with identified named particpants
and current project working arrangements.

2.3

To note works currently being undertaken to support project delivery.

3.

Executive Summary

3.1

This report provides updates on the following projects:
a. Visitor Economy Strategy & Buxton Branding
b. Future High Street Fund & Heritage Action Zone Governance
c. Future High Street Fund (FHSF) and Heritage Action Zone (HAZ) Projects
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d. Buxton Health Hub
e. Buxton Civic Groups

4.

How this report links to Corporate Priorities

4.1

The initiatives will have the potential to help deliver the following aims of the
Corporate Plan:

Aim 1 - Supporting our communities to create a healthier, safer,
cleaner High Peak.

Aim 3 – Protect and create jobs by supporting economic growth,
development and regeneration. – specially linking to the delivery of
thriving and flourishing town centres and high streets

5.

Alternative Options

5.1

No options are identified as the report is for information

6.

Implications
6.1

Community Safety - (Crime and Disorder Act 1998)
None. It should be noted that public realm improvements are
intended to improve natural supervision and visibility from CCTV
cameras as part of design developments.

6.2

Workforce
None. It should be noted that a FHSF Project Officer is to be
recruited to support delivery capacity of the project.

6.3

Equality and Diversity/Equality Impact Assessment
None required.

6.4

Financial Considerations
The Visitor Economy Strategy and branding has been funded by a
grant of £62,500 from the Heritage Lottery Fund and £5,500 from
the Council’s Regeneration revenue budget.
The due diligence, building survey and car park review are being
met from the established FHSF budget including grant funding
contribution.
The public realm consultancy costs are funded by Heritage
England.

6.5

Legal
Not relevant to the recommendations of this report.

6.6

Climate Change
Not relevant to the recommendations of this report.
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6.7

Consultation
Not relevant to the recommendations of this report.

6.8

Risk Assessment
A detailed risk assessment has been prepared and reviewed by
151 officer as part of business case submission and this is updated
for monthly officer meetings and reports to Transformation board.

7. Details
Visitor Economy Strategy & Buxton Branding
7.1

In February 2021, the Council formally adopted the Buxton Visitor Economy
Strategy and action plan, funded by the Heritage Lottery fund, which set out a
‘road map’ as a collective response to to support long term growth and
prosperity of the town’s visitor economy.

7.2

It is proposed that an annual review of delivery is undertaken to monitor
delivery. A summary of actions in progress or delivered by all partners to date,
together with the identified lead partner is under development.. This will be a
collective responsibility of all partners, but the annual review will be shared
with Borough and County Councils for information after the end of each
financial year.

7.3

The February 2021 committee report noted that the Heritage Lottery fund had
agreed for underspend on VES strategy, could be used to support a review
and replacement of Buxton’s previous branding (‘England’s leading Spa Town)
which was not universially popular with businesses. The new draft branding
scheme was commissioned and has been very positively received by a wide
range of Stakeholders including Vision Buxton, Buxton Town Team, Buxton
Cresecent Heritage Trust and Marketing Peak District & Derbyshire.

7.4

Since this February report, a soft launch event to local Businesses was hosted
by Vision Buxton in May 2021 and following this positive reception the
business toolkit has been finalised and is proposed to be fully launched in
October together with both in-person and virtual training events for businesses
to explain how to use and maximise its benefit. These have been funded using
European Social Fund (ESF) resources and will be managed by Marketing
Peak District & Derbsyhire.

7.5

The new branding includes two key messages:


Freshingly Buxton Buxton is a place to revive, recharge and revitalise
– is a place to come to for pure water, the clean air, the Peak District,
the culture, the escape, the connectedness, the warmth and
friendliness. Visitors can return refreshed and revitalised in body and
spirit after a break here. It is cultured, but not stuffy, it is spirited,
independent and friendly.



Buxton in the Peak District Buxton is a the ideal base for the Peak
District – it is a place where you don't have to choose between the
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outdoors and more cosmopolitan, comfortable attractions of town
(quality accommodation, dining, theatre, pubs, cafés and shops- in
Buxton, you can have both. It is the best of both worlds.
7.6

The brand toolkit is attached (Appendix 1) which also includes details of how
branding can be used, logos and graphics. A presentation on evolution of the
above themes is available to view online.

7.7

The Council is proposing to ultilise some of the Additional Restrictions Support
Grant, awarded in July 21, to fund delivery of tourism campaigns utlising this
new branding between November and March 22 to encourage footfall, winter
breaks and pre-booking of summer 2022 visits. This will help increase visibility
of messaging using the new branding, and help position Buxton as a key
destination for 2022.

7.8

It should be noted that this branding is primarily a product for the visitor
economy, but can also be used by other sectors to help reinforce the sence of
place. It does not replace individual organisations’ or businesses (or Council’s)
own branding but it is intended to supplement them to help increase
awareness of Buxton and embed the association of Buxton as a place to visit
and stay within the public’s perception.
Future High Street Fund and Heritage Action Zone Governance

7.9

The Economy & Growth committee of 4 th February 2021 noted changes in the
future working required to support the Future High Street Fund(FHSF) and
Heritage Action Zone (HAZ) projects including the disbanding of the former
VES Board and the establishment of a new structure (Adoption of VES
Strategy & Future working report and appendices February 2021).

7.10

The approved governance structure has now been updated to include named
individuals and positions (Appendix 2). Vision Buxton, Buxton Town Team
and Buxton Civic Association were invited to comment. The Town Team has
suggested that an additional retailer representative is added to the
Stakeholder group, which has been accepted and incorporated. The chairman
of Vision Buxton considered there to be too many elected members on the
Stakeholder group (5 of 12 places) but it is not proposed to reduce
representation of members as this would reduce oversight by democratically
elected representatives from wards affected. The Civic Association did not
respond.

7.11

With regards to the FHSF project, an officer group group tasked by project
delivery has been established led by the Chief Executive. It is not proposed to
commence the FHSF Stakeholder or the Delivery Board until such time as site
acquisition analysis has been considered by the Council’s senior leadership
team.

7.12

In respect of the Buxton HAZ, a Project Group has been established that will
be responsible for assessing grant applications. The Project Group is lead by
the Buxton HAZ Project Officer. A quarterly update on the delivery of the HAZ,
including community engagement, the cultural programme and education will
be provided to the Project Board.
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Future High Street Fund (FHSF) and Heritage Action Zone (HAZ) Projects
7.13

The letter confirming award of £6,608,222 for Buxton’s revised FHSF business
case was received on 7th April 2021 from the Ministry of Housing,
Communities and Local Government (MHCLG).

7.14

The funds will be issued to the Council as non-ringfenced grant payments
under Section 31 of the Local Government Act 2003, for expenditure as
agreed in the approved business case with the Memorandium of
Understanding (MOU) setting out the grant offer between the Council and
MHCLG being approved on 25 th August 2021. The Council has prepared a
draft Monitoring and Evaluation Plan, in line with MOU requirement and are
awaiting confirmation from MHCLG that this draft plan is acceptable.

7.15

To support FHSF project delivery, due diligence works including building
survey have been commissioned overseen by the Chief Executive, as chair of
officer delivery group. An inital draft report on due diligence and suggested
approach to potential acquisition is expected in the early autumn and a report
to Executive will be prepared when this process has concluded and Officers
have considered findings.

7.16

To support both FHSF and HAZ project delivery outside of The Springs
curtilege, IBI Group have been appointed as lead consultants to prepare
design options for the public realm on Spring Gardens following a fully open
procurement process. This work will include a holistic design covering the full
length of Spring Gardens, with a focus on key intervention priority areas as
identified by public consultation in January 2021. Heritage England are funding
the consultancy costs in full, as they are inviting a submission of an uplift grant
request to compliment the FHSF resources and deliver a holistic scheme
beyond the funding cap which was permitted under the terms of the FHSF
crtieria. In the first instance, an officer group including FHSF, HAZ, Planning
and DCC Highways is being established and a transparent process for sharing
emerging proposals and listening to Members and community feedback will be
set up following an inception meeting in September. It is currently proposed
that some initial works, potentially to rationalise double-pedestrian crossing at
Terrace Road could be expertited for delivery in 2022 using FHSF resources.

7.17

Discussions are on-going with six business and/or property owners within the
HAZ area. These include four priority buildings identified for grant aid. In
addition we are continuing to work closely with the owners of the White Lion in
order to secure a series of works necessary to secure the historic fabric of the
building. These works are aniticipated to be completed this financial year.
Additional funds have been secured from Historic England to cover the works
required to reinstate the damaged Grade I listed urn back onto The Slopes
which was formerly damaged following vandalism. An initial specification of
works has been completed by Bench Architects. Due to the public position of
the urn a structural review of the proposed works is to be completed by Price
and Myers prior to tender. The structural review and final specification are
expected 30th September 2021.

7.18

The Cultural Consortium successfully secured a grant of £100,000 from
Historic England to support the delivery of a three year programme of events
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that are designed to celebrate the cultural heritage of the high street. A
programme launch will take place over the 1st and 2nd October 2021 and will
include a series of stalls alongside a rolling projection of the short film that was
created for the ‘Capturing a Moment’ Pilot Project. The first year of the cultural
programme will build on the Pilot Project by curating ‘Portraits of the High
Street Past and Present’ to create a visual HAZ gallery. The gallery will use
street flags and empty shop windows, colour images and digital displays to
reveal the people of the place and the words that connect them to it. The first
year will also see the formation of a ‘Young People’s Engagement Panel’.
7.19

A Community Engagement Steering Group has been established to support
the management and delivery of a programme of events designed to engage
key priority groups of our community in the HAZ. The ‘Get Involved! Buxton
HAZ Community Activity Plan’ has been has been created and is awaiting
review and approval by the steering group members.

7.20

All other elements of Future High Street fund delivery, including wider
redevelopment design, are not yet scedulled to commence until the above
works have been completed and the Council’s Executive has made a decision
on site acquisition.
Buxton Health Hub

7.21

An IED Report dated 5 June 2018 considered progress made in planning for
the regeneration of the former Nestle Waters bottling site off Station Road,
Buxton. Via the report, the involvement of the Council was authorised in a
wider public sector partnership tasked with the development of a business
case to support the delivery of a Health, Care and Public Service Hub on part
of the site.

7.22

Since 2018 the Council has continued to meet with project partners, principally
the Derbyshire Community Health Services NHS Foundation Trust, to drive
the project forward. An Outline Business Case was completed by consultants
Turner & Townsend in December 2019. The company has been invited to
provide a fee proposal for developing a Full Business Case. This will be the
subject of a further report to Members in due course.

7.23

Capital funding for the construction of a Health Hub has yet to be confirmed.
The Regional Delivery Director (Midlands) NHS England has invited project
partners to put forward the delivery as a potential medium sized pilot under the
Cavell Centre model, which is new model used by the National Health Service
to create a ‘healthcare campus’ based on a template design that can be
delivered in appropriate locations across the country.
Buxton Civic Groups

7.24

In May 2020, Vision Buxton approached the Council with a request for a corefunding package to support a devolved fund for projects and administration
costs of a new group. This had cost implications of £27,000 over first three
years. The Council does not have an identified budget for this, and there
would be conderable financial implications both in terms of fairness to other
communities and legality with regard to procurement if such a proposal was
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met, so on this basis, the Council has turned down this request. It should also
be noted that it has also been our policy not to core-fund the set-up and
administration costs of community led organisations. However to support their
work going forward, the Council has agreed to fund:

7.25



Upgrading of Visit Buxton website, to incorporate new branding and
host toolkit (managed by Vision Buxton) £2,400



Development of a revised town investment video and updated coach
trip familiarisation pack using resources from Welcome Back. £9,000

Vision Buxton, along with other stakeholders has decided to establish a new
group, under the title ‘We Are Buxton’ as a regular forum for liaising with
HPBC, DCC and other bodies. The group is not yet formally constituted and
terms of reference will not be developed until after inception meeting on 22 nd
September. The Council has indicated our willness to engage and potentially
support future projects on a case by case basis.

Neil Rogers
Executive Director (Place)
Web Links and
Background Papers

Contact details

Adoption Buxton VES and future working”

Helen Pakpahan
Senior Regeneration Officer
helen.pakpahan@highpeak.gov.uk
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Brand Toolkit
v1 Spring 2021

Refreshingly Buxton – brand toolkit

1

R

Buxton is a place to revive, recharge and revitalise.
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It's a place to refresh yourself with the purest mineral water flowing from the
Peak District, and a place to drink in the cleanest air on top of the highest moor.
A place to refresh your body in a truly world class spa, and to refresh your heart and soul
in the creative mayhem at some of the biggest and best festivals in the country.
A refreshingly cultured and down-to-earth place, where everyone is made welcome.
Buxton is refreshingly vibrant. Refreshingly beautiful. Refreshingly friendly.
Refreshingly connected. Refreshingly down to earth.

Refreshingly Buxton – brand toolkit
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Refreshingly Buxton – brand toolkit

4

Welcome

R

Welcome to the brand toolkit for Buxton
Buxton is not a brand (despite the name of this document). It’s a living, breathing, exciting,
chaotic, relaxing, contradictory, vibrant, real-life place, and we're celebrating that.
This toolkit is not just about giving you a logo to put on things, although that will be helpful.
It's about the exciting and contagious idea that Buxton is a really refreshing place, and it's about how
we can best share that idea with as many people as possible.
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The first part expands on this idea, giving a sense of the place. It outlines some characteristics and
key messages to keep in mind when writing or talking about Buxton. These are really simple, true
themes and the idea is that you can share them, and keep sharing them, in a natural, unforced way.
They're not a script to be repeated, they're the inspiration for a script.
The second part gives some guidance on the visual part of our brand – logo, fonts and colours.
From the whole toolkit, the most important thing to keep in mind is that we share the idea
that Buxton is a refreshing place. It's a place that refreshes, revives and restores all those
who visit and spend time here.
This work is building on the 2019 Visitor Economy Strategy.
Refreshingly Buxton – brand toolkit

5

R
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Words
What is Buxton like?

What are we telling visitors?

Refreshingly Buxton – brand toolkit
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R
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What is Buxton like?

Refreshingly Buxton – brand toolkit

7

What is Buxton like?

R

Our proposition to visitors
Buxton is a place to revive, recharge and revitalise.
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It's a place to refresh yourself with the purest mineral water flowing from the Peak District,
and a place to drink in the cleanest air on top of the highest moor. A place to refresh your
body in a truly world class spa, and to refresh your heart and soul in the creative mayhem
at some of the biggest and best festivals in the country.
A refreshingly cultured and down-to-earth place, where everyone is made welcome.
Buxton is refreshingly vibrant. Refreshingly friendly. Refreshingly beautiful.
Refreshingly connected. Refreshingly down to earth.
Refreshingly Buxton.

Refreshingly Buxton – brand toolkit
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What is Buxton like?

R

Our elevator pitch
How refreshing! In so many ways – the pure water, the clean air, the Peak District,
the culture, the escape, the connectedness, the warmth and friendliness. I can
return refreshed and revitalised in body and spirit after a break here.
Page 105

Our positioning
A refreshing difference from the potentially more buttoned-up English spa towns.
Culturally, refreshingly more to offer than other Peak District towns. In many ways,
Buxton is closer to Berlin or Brighton than Bakewell. Really.

Refreshingly Buxton – brand toolkit
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What is Buxton like?

R

Our characteristics
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We're friendly and welcoming.
The wealth of heritage and culture doesn't go to our heads.
We're not exclusive; everyone's welcome here.
We're spirited, independent.
Culturally and creatively buzzing. Different.
A tiny bit eccentric.
We're relaxing, reviving and revitalising.
Other ways of saying refreshing. Calm, but not a retreat.
People come here to reconnect, to recharge.

Refreshingly Buxton – brand toolkit
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R
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What are we telling visitors?

Refreshingly Buxton – brand toolkit
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What are we telling visitors?

R

How to use our key messages
Our key messages are based on our proposition and characteristics. They are
best considered as Buxton themes. When we write and talk about the place,
we use them as consistent, simple guiding thoughts.
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They can also be considered as guidance beyond communication, to help guide
our planning, behaviours and actions around things that are typically Buxton.
For example, it would be a more effective expression of our friendly and welcoming
key message to put lovely large "Welcome" mats in as many cafés, pubs or shops
as we can, and then sharing photos of those on all our social media channels,
rather than just tweeting about how welcoming we are.
So in this kind of way, where possible, we show and live our characteristics
and key messages, rather than just tell them.

Refreshingly Buxton – brand toolkit
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What are we telling visitors?

R

Our key messages
1. Refreshing.
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This one word captures the spirit of Buxton. Buxton refreshes your body, heart, mind and
soul. It's a place that's refreshingly different from pretty much anywhere else.
All our other key messages are just different ways of expressing this.
When we talk about how refreshing Buxton is, we can use words like "reconnect",
"restore", "revive" and "revitalise". We can talk about Buxton culture and festivals
refreshing your soul or the really refreshing welcome you get when you visit here
or the refreshing air of the Peak District – it's all refreshingly Buxton.
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What are we telling visitors?

R

Our key messages

1a. Refreshing water.
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In brand awareness terms, you could say that Nestlé have raised the profile of
Buxton better than anyone. Other spa towns have mineral water, but none as
high profile as ours. This gives us a great foundation to build on.
So, we talk about our unique and peerless water. How it is incredibly pure. How it
comes from deep under the Peak District hills, and helps shape the landscape and
the town. How you can super-sustainably fill up your own bottle at St. Ann(e)'s Well.
And how you can actually bathe in it, in the wonderful new Buxton Crescent
hotel and spa.
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Refreshing
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What are we telling visitors?

R

Our key messages

1b. Refreshing culture.
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Buxton overflows with art and culture. That’s such a gift for visitors. Even at the
quieter times of year, we can still share stories about it; either what's been on here,
or what's coming up here. We can talk about our culture in different ways for different
audiences - opera for some, sweaty basement stand-up comedy for others.
Other places have cultural offers of course, but what's special about ours is the
openness, and the location. Our culture isn't exclusive; everyone's welcome.
And we've a world class Opera House, Museum, Festival and Fringe, but they're
high up in the hills, in the middle of nowhere. That's refreshing!

Refreshingly Buxton – brand toolkit

17

Page 114

What are we telling visitors?

R

Our key messages

1c.Refreshing outdoors.
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It's not just the water that's pure here. You can drink in the air too.
The outdoors and countryside is so close that it's a distinctive feature
of the town itself. When we talk about Buxton, we include the wild hills,
nature and landscape around here.
We talk about closeness to nature. Reconnection to the natural world.
Wildlife, nature and the environment. And not just in broad terms.
We can be more particular, sharing stories about wildlife we've seen,
walks we know and perfect spots for picnics.
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Refreshing
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What are we telling visitors?

R

Our key messages

2. Buxton is the ideal base for the Peak District.

This may seem obvious, but it's a really key message that we want to keep sharing.
Buxton is simply the best place to base yourself when visiting the Peak District.
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Almost every town and village in, near or no-where near the Peak District makes
a claim to be ‘the gateway to’ or ‘the heart of’, but no-where else is as central, and
has the combination of heritage, facilities and attractions that Buxton has.
It doesn’t really matter if we talk of Buxton as being “the gateway to...”, “...in the
heart of” or “the capital of”, the important thing is that we just keep reminding
people that Buxton is THE place to base yourself for the Peak District.
Of course, we're talking about the Peak District as a region here, not the specific
boundaries of the National Park – which is still only an half hour walk up from
Pavilion Gardens to the boundary at Ladmanlow.
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Refreshing
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What are we telling visitors?

R

Our key messages

3. Buxton is the best of both worlds.
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This is a very powerful message to share with potential visitors. It means that Buxton
is a place where you don't have to choose between the wild beauty of the outdoors and
the more cosmopolitan, comfortable attractions of town (quality accommodation and
dining, theatre and cinema, pubs, cafés and shops). In Buxton, you can have both.
With everything so close to hand, you can have a really sustainable break too –
no need to rely on a car.
It means you can be high on the moor by day, and down in a comedy club by
night. You don't have to rough it to enjoy the best of the UK landscape, or be
stuck in a congested city to enjoy world class culture. It's Wellies and Wagner.
Cagoules and Kanye.

23

Buxton Brand Toolkit

Refreshingly Buxton – brand toolkit

23

Page 120
© Explore Buxton

What are we telling visitors?

R

Our key messages

4. Buxton is friendly and welcoming.
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This is a message that will come pretty naturally, as it's one of our defining
characteristics. We already are friendly and welcoming. We just need to keep
this coming through our communications and behaviours.
As outlined on p12, this a great example of a message that can be particularly
effectively expressed through our actions, as well as our words.
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What are we telling visitors?

R

Our key messages

5. Buxton is spirited and independent.
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This is another of our defining characteristics. We are spirited and independent by
nature. We are also perhaps just a tiny bit eccentric. After all, there's an Opera House
in the middle of nowhere, a fantastically full-on fringe and carnival, and one of the
highest markets in the UK that you have to go downhill from the surrounding
countryside to get to. And let’s not even start on Well Dressing.
All this, of course, is very attractive for visitors. The last thing we want to do is
make Buxton more “normal”. Instead, we want to keep sharing the stories about
– and supporting – the things that are spirited, independent and a little bit potty.
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What are we telling visitors?

R

Our key messages

6. Buxton is relaxing, reviving and revitalising.
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This is the last message based on our characteristics. Essentially, it's other ways
of saying refreshing, but the specific message here is the answer to the question
"why should I visit Buxton?"
Why? To take some time. To relax. Revive. Revitalise. Reconnect. Restore. Recharge.
And of course, refresh – your body, mind, soul, and spirit. That’s all at the heart of
what makes a holiday, a break, a visit; and we've everything here in Buxton to make
it happen. Let's keep sharing that message with everyone.
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Key messages summary

1.	Buxton is refreshing: through water,
culture and the outdoors.
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2.	Buxton is the ideal base for
the Peak District.

3. Buxton is the best of both worlds.

4. Buxton is friendly and welcoming.

5. Buxton is spirited and independent.
6.	Buxton is relaxing, reviving
and revitalising.

R

Part 2
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Pictures
Logos

Graphic assets

Examples of identity in use

Refreshingly Buxton – brand toolkit

32

R

Page 129

Logos

Refreshingly Buxton – brand toolkit

33

Our logos

R

How to use our logos.
Our logos are the visual expression of our proposition and key messages. We use them to
endorse any specifically designed communications, and to show our collective support for
the visitor proposition.
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The logos are just one part of a flexible visual language that is designed to compliment and
reinforce our written messages and work across different channels, formats and applications. If we
consistently use this visual language with our key messages, we will all benefit from the cumulative
benefit of increased recognition and association with a clear and compelling visitor offer.
Our primary Refreshingly Buxton logo is the one to use by default.
Our secondary Buxton in the Peak District logo is most useful when we want to emphasise
that particular key message or when we pair with a headline using the word "refreshing".
Our RB icon is useful as a simple graphic device, but will need to be qualified by using the
words "Refreshingly Buxton" alongside.
Our B icon is most useful as small social media graphics. It's simplicity means it can
be used with any organisation that incorporates the word "Buxton".
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Our logos
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When to use our logos.
While our logos are the visual expression of our brand – they help to reinforce the idea that
Buxton is a refreshing place – they are not the brand itself. For that reason, there are times
when it is more appropriate to use a logo, than others.
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We use our logos more:
•	on central marketing campaign material (digital and print adverts, posters, merchandise etc).
See examples on pages 53-55.

•	as a 'footnote' endorsing device (window stickers, website footers, bottom of posters etc).
See examples on pages 51-52.

We use our logos less:
•	as a heading/lead device on partner communications (websites, posters, adverts etc).
Use other elements of our identity (fonts, colours) instead. See examples on pages 47-49.

•	on partner social media images (photo and graphic posts). Use key messages and
references to 'refreshing' in text or hashtags instead. See examples on page 50.
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Primary logo – positive

R
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Use this positive version on pale backgrounds. The word "Refreshing"
can be used in different colours, to compliment different backgrounds
and the word "Buxton".

Refreshingly Buxton – brand toolkit

36

Primary logo – reversed out

R
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Reversed-out version – full colour

Reversed-out version – mono

Use either of these reversed-out version on dark backgrounds. In the full colour version, the word "Refreshing" can be
used in different brand colours, to compliment different backgrounds and the word "Buxton". See examples on pages 5254. The mono version is a 'safer' option – it will work as is on any dark background. See examples on page 50 and 53.
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Secondary logo – positive
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Use this positive version on pale backgrounds. The words
"in the Peak District" can be used in different colours, to
compliment different backgrounds and the word "Buxton".
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Secondary logo – reversed out
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Reversed-out version – full colour

Reversed-out version – mono

Use either of these reversed-out version on dark backgrounds. In the full colour version, the words "in the Peak District"
can be used in different brand colours, to compliment different backgrounds and the word "Buxton". See examples on
pages 53. The mono version is a 'safer' option – it will work as is on any dark background.
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RB Icon

R

Page 136

R
Positive version

R

R

R

R

Colour examples

The RB icon can be used in different colours, to compliment different backgrounds.
Best used in conjunction with the words "Refreshingly Buxton", or after the concept
"Refreshingly Buxton" has been introduced (as we're doing in this toolkit).
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B Icon
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Positive version

Colour examples

The B icon can be used in different colours, to compliment different
backgrounds. Best used as small social media graphics and profile
images. In this way, it can be used with any organisation that
incorporates the word "Buxton".
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Graphic assets

Colour palette
Neutral

Slate

C0 M34 Y26 K86
R70 G52 B48
#45342f

R

Natural

Midnight

C70 M25 Y12 K80
R18 G53 B68
#123443

Heritage

Ocean

C70 M10 Y10 K60
R26 G94 B114
#195d71

Peacock

C90 M30 Y50 K60
R0 G71 B71
#004747

Forest

C75 M40 Y80 K55
R48 G75 B46
#304a2e

Purple

C40 M66 Y26 K70
R76 G46 B61
#4b2e3d

Dusk

C10 M82 Y100 K70
R95 G33 B0
#5f2100

Gold 1

C0 M30 Y70 K60
R131 G102 B50
#826531
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Limestone

C1 M2 Y12 K0
R254 G249 B232
#fdf8e8

Water

C70 M25 Y12 K20
R63 G134 B170
#3e86a9

Sky

C62 M22 Y0 K3
R97 G164 B216
#a1d9f7

Turquoise

C80 M20 Y50 K10
R24 G139 B131
#178b82

Moor

C29 M1 Y90 K18
R175 G184 B42
#aeb829

Heather

C20 M40 Y12 K30
R163 G132 B150
#a28495

Red

C10 M85 Y100 K20
R183 G57 B16
#b73910

Gold 2

C0 M25 Y85 K20
R214 G168 B44
#d5a82c

Our colours are designed to work together. The brighter colours on
the bottom row can be used with their darker partner colour above.
Please use the four blues as lead or 'hero' colours, as they will
naturally be associated with 'refreshing'.
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Fonts

R

Inknut Antiqua is used for headings.
Download the free, licensed font (GoogleFont) here.
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is used for highlight text.
Download the free, licensed font (DaFont) here.

Roboto is used for body copy.
Download the free, licensed font (GoogleFont) here.

Our fonts are designed to work together. Use Inknut Antiqua for headings.
It compliments the "Buxton" element of our logo. Use The Historia very
sparingly, for highlight text. It compliments the "Refreshingly" element
of our logo. Use Roboto for body copy and all other applications.
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Container shapes
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We sometimes use a shape to represent 'Buxton's place in the Peak District'
as a container shape on designed elements to hold the logo, url, and any call
to action. See examples on pages 53 and 55.
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Examples of identity in use

Example website

R

Visit
Home

News

Plan your visit

Things to do

Accommodation

Food & drink

Festivals

Shopping

More

Contact

Welcome to Buxton, pride of the Peak District

Buxton is the place to refresh your body, mind and soul. It's a thermal spa town, nestled in the centre of the beautiful Peak District
and the UK’s oldest National Park. There is stunning gardens, world-famous architecture, and a rich and vibrant range of music,
theatre and festivals, You'll find a wealth of independent shops, cafés bars and restaurants, and natural wonders such as Poole’s
Cavern, relaxing spas, attractions such as Buxton Opera House, Go Ape, Buxton Raceway and two golf courses. And with the magnificent Peak District stretching all around but only ten minutes walk up from town, there really is something to refresh everyone.
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In Buxton

Refreshing
spa breaks

Foodie adventures

In the Peak District

Nights out

Explore

Great
accommodation

Example homepage for Visit Buxton website. Note use of identity (but not logo),
and making the link between Buxton and the Peak District in the headline
and the UX/navigation. Proposition comes through the introductory text.
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Example social media

R
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Comprehensive guide to visiting the spa town of Buxton
in Derbyshire. A place to restore, revive and refresh.

#refreshinglychristmassy

Using the simple "B" icon for Visit Buxton Instagram and Twitter
accounts. Note proposition coming through the Instagram bio,
and the Twitter hashtag.
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In partnership – websites
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CARNIVAL
Join us for Buxton Carnival
Saturday 11th July
Parade starts at 2pm

Different campaign and key message graphics included on partner
websites where applicable.
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In partnership – social media

R

Introducing the beautiful Buxton umbrella – for when
the weather gets a little tooo refreshing! Really well
made, surprisingly light and decorated with wonderful
sketches of Buxton landmarks by local artist Phil Peck.
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For all our wonderful visitors to Buxton here's a map to the shop and
of course the fabulous Cavendish Arcade - the home of
refreshingly independent shopping in Buxton.

For partner social media posts, it's better to use key messages
and references or allusions to refreshing (also reconnecting, reviving,
relaxing, revitalising, restoring...) in the text and hashtags, than to
repeatedly use the logo on images. As shown here.
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In partnership – logo as a footnote endorsement
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WE'RE PROUD TO BE

WE'R E PR OU D T O BE

H IL A RIO U SLY,

The logo is best used as an footnote or sign off endorsement, like a
signature. So placed within website footers, the bottom of posters etc.
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In partnership – window stickers

Re
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fre

OU

D TO

BE

R

shin

gl y

BUX

O

N

P

R

R

T

Another 'real world' way of endorsing, showing support.
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Example campaigns – outdoor ads

It’s not all opera in
Buxton. Some of us
like a bit of

heavy metal

R

STARGAZING

YOUR SPIRIT

in the Peak District

Breathe in the clear air of the beautiful Peak District
and the views that go on for miles and miles.
Just ten minutes walk out of Buxton.

A night under the stars
or a night in front of the
stars? You can do both
in Buxton.
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MY KIND
OF middle

of nowhere

visitbuxton.co.uk

Geoff Adamson, blacksmith
and metalworker,
Buxton

Forget the camping beans –
Buxton has the widest choice
of places to eat and drink
in the Peak District.
visitbuxton.co.uk

visitbuxton.co.uk

visitbuxton.co.uk
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Example campaigns – digital ads
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MY KIND OF
Why rough it in the Peak District
when you can Buxton it?
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YOUR BODY

Buxton is the only place in the country where
you can actually bathe in the pure mineral water
at a perfect 27 degrees. Now that is refreshing.

THE
PUREST
SPRING WATER

GOING WILD
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Example campaigns – print ads
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YOUR TUMMY
MY KIND OF

FLAT WHITE

Why rough it in the Peak District
when you can Buxton it?

Maia makes the best coffee in the
Peak District at Grounded Café, Buxton

wild swimming
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We've everything from vegan and vegetarian,
a lazy brunch to a Sunday roast, to some
of the best home made cakes in the
Peak District. Give your tummy
a treat in Buxton

without the faff

FORAGING

in the Peak District

visitbuxton.co.uk

visitbuxton.co.uk

visitbuxton.co.uk

Wild mushrooms from the woodland
floor, or perfectly poached eggs with
mushrooms on sourdough.
Have both in Buxton

visitbuxton.co.uk

Refreshingly Buxton – brand toolkit

55

Page 152

Page 153

Thank you

If you have any queries on how to use the Refreshingly Buxton brand,
please get in touch.
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HPBC Executive
(Elected members)

HPBC Economy & Growth
Select Committee
(Elected members)

Transformation Board

Audit & Finance

(Senior Management Project
Scrutiny)

(Senior Officer Scrutiny)
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FHSF Stakeholder
Group

Future High Street
Fund (FHSF) Project
Delivery Board

FHSF
Project (1) The
Springs

FHSF
Project (2)
Other
capital
works

FHSF
Project(3)
Upper
floors

Heritage Action Zone
(HAZ) Board

HAZ
Grants
Sub
group

HAZ
Cultural
Consortia

HAZ
Community
Engagement
Forum

Future High Street Fund Project Delivery Board
FHSF Stakeholder Group
Suggested membership:
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Chair
HPBC Ward Cllr for Buxton Central (Cllr
J.Todd)
Vice chair
Chair ‘We are Buxton’ partnership
• Chair of HAZ Community
Engagement Forum
(TBC)
• Chair of HAZ Cultural Consortia
(J. Williams)
• Chair of High Peak Access
(D. Bennett)
• Chair of Buxton travel group
(TBC)
• DCC Division Cllr for Buxton West
(Cllr T.Kemp)
• HPBC Ward Cllr for Corbar
(Cllr M. Hall)
• HPBC Ward Cllr for Buxton Central
(Cllr M. Stone)
• HPBC Audit & Regulatory
Committee Chair (Cllr E.Thrane)
• Retail Business representative (TBC)

Proposed:
Chair: Exec Cllr for Regeneration (Cllr D. Greenhalgh);
Members: HPBC Leader of Council (Cllr A. McKeown) HPBC CEO
(A.Stokes); Executive Director Place (N.Rodgers); 151 Officer (J.
Betts) Chair of FHSF Stakeholder Group (Cllr J.Todd)
+ External partners subject to outcome of discussions on coinvestment

Officer working Groups

FHFF Project(1) The Springs

Chair: HPBC CEO (A.Stokes)
• Exec Director, Place
(N.Rodgers)
• Head of Regeneration
(S.Porru)
• FHSF Interim Project
Manager (H.Pakpahan
• Head of Assets (K.Webster)
• 151 Officer (J.Betts)
• Exec Director, Gov &
Commissioning (M.Trillo)
• Head of Legal (P.Rushworth)

FHFF Project(2) Other
Capital works

Chair: Head of
Regeneration (S.Porru)
• Project officer
(H.Pakpahan)
• HAZ officer (L.Hooley)
• Planning officer(TBC)
• DCC Highways Officer (J.
Seymour)
• Heritage England (T.
Allen)

FHFF Project(3)
Upper floors

Chair: Project
Manager
(H.Pakpahan)
• HAZ officer
(L.Hooley)
• Planning
officer (TBC)

High Street Heritage Action Zone Board
Chair: HPBC Executive Cllr for Regeneration – Cllr Damien
Greenhalgh
• HPBC Ward Cllrs for Buxton Central – Cllr Matthew Stone / Cllr
Jean Todd
• HPBC Leader of Council – Cllr Anthony Mckeown
• HPBC Exec Director, Place or Head of Regeneration – Neil
Rodgers / Sarah Porru
• Cultural Sub-group rep – To be confirmed
• Community Engagement Sub-group rep – To be confirmed
• Business Community (Retail) rep – To be confirmed
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Grants
Sub group

HAZ Cultural Consortia

• HPBC HAZ Project Officer
(Lisa Hooley)
• HPBC Head of Regeneration
(Sarah Porru)
• HPBC Regeneration Officer
(Joanne Brooks)
• HPBC Conservation Officer
(Gillian Bayliss)
• Historic England Case Officer
(Tim Allen / Emma
McKinney)
• DCC Specialist Conservation
Advice (Paul Warren / Alex
Gilbert)

Chair: TBC
• Buxton International Festival (Joanne Williams)
• Buxton Crescent Trust (Louise Cross)
• Buxton Opera House (Paul Kerryson)
• Vision Buxton (Adrian Brown)
• Buxton Museum & Art Gallery (Ros Westwood
MBE)
• Babbling Vagabonds (Mark Hornsey)
• Rec Theatre Company (Kitty Randle)
• Buxton Festival Fringe (Sandra Jowett / Stephen
Walker)
• The Green Man Gallery (Caroline Small /
Suzanne Pearson)
• Visit Peak District (tbc)
• Young People’s Panel (tbc)
• Peak District Artisans (tbc)

HAZ Community
Engagement Sub group

Chair: Connex Community Support
– Buxton Street by Street
(Caitlin Bisknell)
• Ward Cllr for Buxton Central
(Cllr Jean Todd)
• Buxton Town Team
(Matthew Nuttall)
• Vision Buxton (Roddie MacLean)
• Buxton Civic Association
(Sarah Males)
• Cultural Consortia
(Joanne Williams)
• Buxton HAZ Project Officer
(Lisa Hooley)
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ECONOMY AND GROWTH
Chairman: Councillor Siddall
Vice Chairman: Councillor Grooby
Lead Officer: Neil Rodgers
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Date

Items

Contact Officer

16-Sept-21

Town Team Safer Walk and Ride Initiative
Review and Renewal of the Torr Vale Mill Memorandum of
Understanding
Town Teams Travel Plan Consultation
Buxton Projects Update
HIF Update (part 2)
Work Programme

M Briand
J Bagnall

2-Dec-21

Developer Contributions SPD
Shop Vacancy Survey Results
Land disposal – Waterswallows
Consultation on the Buxton Water Planning Guidance
Document
Work Programme

M James / R Wooddisse
H Pakpahan
K Webster
M James

3-Feb-22

Work Programme

24-Mar-22

Work Programme

To add in:

Crescent Update
Report from Transport Working Group
Visit Peak District

Purpose/Method of
Consideration

Buxton Town Team
H Pakpahan
J Brooks / S Porru

Agenda Item 9

This page is intentionally left blank

